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EXTENSION CONCEPT

A'NEW PROFESSIONAL TRAINING CENTER FOCUSED ON
ENHANCING YOUNG AND UPGOMING ATHLETES ON THEIR
WAY TO BECOMING THE BEST OF THE BEST, BY
TRAINING WITH THE BEST.



KEYWORDS

ACHIEVER
LEGENDARY

UNSTOPPABLE
LIFESTYLE
INSPIRING
GOAL-GETTER
DETERMINED



MISSION VISION

BECOME THE BEST ATHLETE MAKE AN ATHLETE OUT
AT THE BEST PLACE. OF ANYONE.
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/1l*’= MARKET RESEARCH

GCUSTOMER VALUE

NIKE AIMS TO CREATE A HOLISTIC AND POSITIVE CONSUMER EXPERIENCE THAT GOES
BEYOND THE FUNCTIONALITY OF ITS PRODUCTS, CONTRIBUTING TO LONG-TERM BRAND
LOYALTY AND CONSUMER SATISFACTION.

CUSTOMER INTEREST

THE COMPANY HAS A GLOBAL PRESENCE AND A STRONG BRAND IMAGE ASSOCIATED WITH
INNOVATION, QUALITY AND ATHLETE SUPPORT.

GROWTH

NIKE, BEING A GLOBAL SPORTSWEAR AND ATHLETIC FOOTWEAR BRAND, CATERS TO A DIVERSE
CUSTOMER BASE WITH VARIED INTERESTS.THE BRAND CONTINUES TO EVOLVE AND ADAPT TO
CHANGING CONSUMER PREFERENCES AND TRENDS.

102 6431
5,955

8

North America
@ Asia Pacific & Latin America

@ Europe, Middle East & Africa
Global brand divisions

Greater China
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NIKE KEY COMPETITORS

ADIDAS

ADIDAS IS ONE OF THE MOST
SIGNIFICANT ~ COMPETITORS  OF
NIKE,  KNOWN  FOR TS
SPORTSWEAR, FOOTWEAR, AND
ACCESSORIES. THE TWO
COMPANIES ~ OFTEN  COMPETE
HEAD-TO-HEAD  IN  VARIOUS
SPORTS CATEGORIES.

N

PUMA

PUMA IS ANOTHER MAJOR
SPORTSWEAR  AND  ATHLETIC
FOOTWEAR ~ BRAND  THAT
GOMPETES WITH NIKE,
PARTICULARLY IN THE LIFESTYLE
AND SPORTS  PERFORMANCE
SEGMENTS.

I “"l“@

UNDER ARMOUR

UNDER ARMOUR IS KNOWN FOR
ITS  ATHLETIC ~ CLOTHING,
FOOTWEAR, AND ACCESSORIES,
AND IT COMPETES WITH NIKE
IN THE PERFORMANCE SPORTS
MARKET.

UNDER ARMOUR



KEY SUPPLEMENTS COMPETITORS

GHOST

COMBINES ~ AN OUTSTANDING
ENERGY AND FOCUS FORMULA
WITH PREMIUM ENERGY
INGREDIENTS

BLOOM

PROBIOTICS RESTORE BALANGE
T0 YOUR GUT, ELIMINATING
BLOATING AND DETOXIFYING THE
DIGESTIVE SYSTEM.

DYMATIZE-IS0100

DYMATIZE IS RECOGNIZED FOR
ITS  HIGH-QUALITY ~ WHEY
PROTEIN AND OTHER PROTEIN
SUPPLEMENTS.




TRAINING FACILITY KEY

COMPETITORS

D1

D1 REFERS TO THE HIGHEST LEVEL OF INTERCOLLEGIATE
SPORTS. D1 TRAINING WOULD INVOLVE THE RIGOROUS
TRAINING AND ATHLETIC CONDITIONING PROGRAMS THAT
STUDENT-ATHLETES UNDERGO TO COMPETE AT THIS
LEVEL. D1 TRAINING PROGRAMS ARE KNOWN FOR THEIR
RIGOROUS AND COMPETITIVE APPROACH TO ATHLETIC
DEVELOPMENT AND OFTEN WORK WITH HIGH SCHOOL
ATHLETES WHO ASPIRE TO PLAY AT THE DIVISION |
LEVEL.

REDLINE ATHLETICS

A SPORTS TRAINING CENTER THAT FOCUSES ON YOUTH
ATHLETIC DEVELOPMENT. DESIGNED TO HELP YOUNG
ATHLETES IMPROVE THEIR PERFORMANCE IN VARIOUS
SPORTS THROUGH SPECIALIZED PROGRAMS. AS AN
OBJECTIVE, THEY WISH TO PROVIDE A COMPREHENSIVE
APPROACH TO THE DEVELOPMENT OF THEIR ATHLETES SO
THAT THEY CAN ACHIEVE THEIR MAXIMUM POTENTIAL AND
THEIR SPORTS-RELATED GOALS.

REDLINE
ATHLETICS
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:
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SEPTEMBER 2023  OCTOBER 2023
7 &

NU\IEMI}ﬁER 2023 DECEMBER 2023

LABEL AND BRANDING DESIGN

JANUARY 2024
¢

PRODUCTION OF ATHLETIC LAB
PRODUCTION OF ATHLETIC LAB

FEBRUARY 2024
<

PRODUCTION OF ENHANCE

PRODUCTION OF ATHLETIC LAB

UNVEIL LOGOS OF
EXTENSION TO THE PUBLIC

MARCH 2024
&

PRODUCTION OF ENHANGE
PRODUCTION OF ATHLETIC LAB

PRODUCTION OF ENHANCE

PRODUCTION OF ATHLETIC LAB

REVEAL SERENA AS THE FACE
OF ATHLETIC LAB AND
ENHANCE

?

PRODUCTION OF ENHANCE

PRODUCTION OF ATH

CREATE COLLABORATI
WTH SERAN WIL

LETIC LAB
ON CONTENT

LIAMS

FINISH PRODUCTION FOR
ENHANCE.

FINISH PRODUCTION FOR
ATHLETIC LAB.

POST AND
ADVERTISEMEN

LAUNCH
'STO SOCIAL

MED

A

?

APRIL 2024

INAUGURATE LOCATIONS AND
LAUNCH SUPPLEMENTS + APP

0 THE PUBLIC.

HOST PROMO EVENT AT THE
CALIFORNIA

LOCATION.

V
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IS ABOUT TO OPEN APRIL 2024
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TARGET CONSUMER

AIMED AT YOUNG, ENTHUSIASTIC ATHLETES W

ABOUT SPORTS AND FITNESS, REGARDLESS OF THE

ENCOMPASSING A WIDE RANGE OF SPORTS, A

C

VALUE PERFORMANCE. AIMING TO CONNECT WITH PEOPLE PASSIONATE
A SKILL LEVEL, AGE OR BACKGROUND. THE GOAL IS DIVERSE AND INCLUSIVE,

Hi

VITIES AND LIFESTYLES, AND EMPHASIZES THE UNIVERSAL APPEAL OF

PHYSICAL ACTIVITY AND THE PURSUIT OF EXCELLENCE.

NAME: MIKAELA PEREZ

AGE: 20 YEARS OLD

OCCUPATION: ATHLETE

INCOME: 524,000

LOCATION: LOS ANGELES

PERSONALITY: PASSIONATE, SPORTY, ENERGETIC, DISGIPLINED
HOBBIES: WORKING OUT, TRAINING, RUNNING



TARGET CONSUMER

NAME: ANDRES MARTINEZ

AGE: 24 YEARS OLD

OCGUPATION: ATHLETE

INCOME: $77,000

LOCATION: NEW YORK

PERSONALITY: FOGUSED, RESILLIENT, PASSIONATE, HUMBLE, AMBITIOUS
HOBBIES: CROSSFIT, HIKING, TRAVEL, MEAL PLANNING



TARGET CONSUMER
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NAME: MONICA RUIZ

AGE: 18 YEARS OLD

OCGUPATION: STUDENT ATHLETE

INCOME: 526,000

LOCATION: NEW JERSEY

PERSONALITY: DISCIPLINED, COMPETITIVE, DETERMINED, CONFIDENT
HOBBIES: YOGA, PILATES, TENNIS, MEDITATION, ACADEMIC LEARNING
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Girls from Compton don't p}ay tennis. The; own it.
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HOW THE EXPERIENGE WORKS...
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PRODUCT & SERVICE

Premier &

~, Unlimited Classes
(recommended for
usage of 3x/week or
more)

$370

Elite —

(, 8 Classes Monthly
(avg. usage of
2x/week)

5280

Basic —
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4 Classes Monthly
(avg. usage of 1x/week)

$150




PACKAGING

POWERFUL
FITNESS
BLEND

KE ENHANGE CAN BE

JRES A

ROUND THE UN

POWERFUL
FITNESS
BLEND

-OUND ON THE NIKE WEBS

TED STATES, AND AT BOT

POWERFUL
FITNESS
BLEND

TE, SELECT

H OUR ATH

ED RETAIL

LETIC LABS.

POWERFUL

FITNESS
BLEND



.P 2 sid bala

POWERFUL 1 12 POWERFUL ! 1 120 POWERFUL 1 120 POWERFUL
FITNESS 3 FITNESS FITNESS FITNESS
BLEND BLEND _ BLEND







LOCATIONS

&

0 OUR NIKE ATHLETIC
" LABS CAN BE FOUND IN
NEW YORK AND
CALIFORNIA.
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< NEW YORK & CALIFORNIA
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ATHLETIC LAB
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TENNIS COURTS
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SOCCER FIELDS




BASKETBALL COURTS




PRESENTATION

Nike Enhance Bundle

POWERFIL
FITHESS
BLEND

Nike Refurbished | FindaStore | Help | JoinUs | Signin

New & Featured Men Women Kids Accessories Q

<] EARLY ACCESS TO BLACK FRIDAY:
UP TO 60% OFF

Nike 640z Fuel

Sign in and use code ACCESS for an extra 25% off

select styles.

Show Filters 2%

POWERFUL
FITHESS
BLEND

Nike Enhance Supplement (1)

© U

Sort By v




ATHLETIC

Download on the : ANDROID APP ON

’ -
‘ App Store ?» Google play
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9:41
Instagram

& nike.athleticlab
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Liked by username_1 and others

nike.athleticlab The Lab that creats great athletes.
.. MMOre

View all comments

a* Add a comment...
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ADDITIONAL GUESTS TO ATTEND NIKE ATHLETIC LAB.

MICHAEL JORDAN  RAFAELNADAL  NAOMIOSAKA  CRISTIANO RONALDO




INVITATION TO EVENT

We're thrilled to invite you to the exdusive grand opening of
Nike Athletic Lab, the lab that aeates great athletes.

Date: 04/01,/2024
Time: 7:00pm
Location: 650 5th Ave, New York, NY 10019

Join us for a night of celebration, and VIP amenities. RSVP by [next Friday]
to secure your spot.

We look forward to welcoming you to Nike Athletic Lab.

“JUST DO IT”

Best,
PR & Press Team
Nike Atlhefic La

__

BLEND

] «Pr id balat
| 12 POWERFUL
] FITNESS



THANK YOU!



SOURGES

HTTPS://WWW.NDTV.COM/OFFBEAT/INTERNET-CHEERS-AS-
SERENA-WILLIAMS-HEADLINES-POWERFUL-NIKE-AD-1998837

HTTPS://HIPHOPWIRED.COM/802032/SERENA-WILLIAMS-TELLS-
WOMEN-TO-DREAM-CRAZIER-IN-NEW-NIKE-COMMERCIAL/

HTTPS://WWW KICKSONFIRE.COM/SERENA-WILLIAMS-NIKE-
UNLIMITED-GREATNESS/

HTTPS://REDLINEATHLETICS.COM/PROGRAMS/
HTTPS://WWW.D1TRAINING.COM/

HTTPS://WWW.LATIMES.COM/SPORTS/STORY/2019-09-
J3/SERENA-WILLIAMS-US-OPEN-100TH-VICTORY-QIANG-WANG

HTTPS://WWW.NPR.ORG/2022/06/14/110501/353/SERENA-
WILLIAMS-ANNOUNGES-SHE-WILL-COMPETE-AT-WIMBLEDON-THIS-
YEAR




